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Programme Outcomes:

PO1. Apply fundamental and advanced theories and techniques in the fields of Commetce.

PO2. Acquire and apply skills to solve emerging and advanced research problems.

PO3. Capability to practice in all core areas specifically Advanced and Management Accounting,
Security Analysis, Business Environment, Research Methodology and Tax planning.

PO4. Ability to solve complex business problems through logical and analytical skills.

POS. Measure and Achieve the efficient use of modern tools, resources and software application.

PO6. Proficient to integrate modern technology and professionalism to meet the expectations of
modern corporate world. -

PO7. Practice critical thinking skills and Indian Ethos in the areas of business research.

PO8. Ability to function as entrepreneurs, professionals, and in an effective team work at various
levels of organisations.

PO9. Efficient in use of ICT enabled verbal and written communication technologies.

PO10. Adopt- and Manage innovative business approaches on existing and emerging business
areas.

PO11. Practice the concept of strategic control and evaluation for management in long term.

Programme Specific Outcomes:
PSO1. Develop academic professionals
PSO2. Enrich research aptitude and career in Government and Private sector

PSO3. Acquire computational skills and knowledge on global business
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Scheme of Instruction & Examinations

(for students admitted from 2023-2024& onwards)

Hours of
Instructi Scheme of Examination
on/week
Part | Subject Code Title of the Paper Duration
of : q
T P Exam(Hrs CIA | CE | Total | Credit
)
Semester — I
23MCOCo01 Managem@t and . 4 ) 3 40 60 100 3
Organizational Behaviour
23MCOC02 | Managerial Economics 4 - 3 40 60 100 3
23MCOC03 Advance'd Financial 4 ) 3 40 60 100 4
Accounting
23MCOC04 | Marketing Management 4 - 3 40 60 100 3
I . - »
23MCOCO05 Qua_nt1tat1ve Techniques for 4 ) 3 40 60 100 4
Business
23MCOC06 | Advanced Cost Accounting 4 - 3 40 60 100 4
23MCOC07 Sprefadsheet Applications in ) 4 - 3 . 40 60 100 5
Business Practical
I CSS/Adult Education/
Community Engagement and | 2 - - - - - -
Social Responsibility
Semester — IT
23MCOC08 I; 1nar.1c1al Markets and 4 ) 3 40 60 100 4
ervices
23MCOC09 Management Accounting 4 - 3 40 60 100 3
23MCOC10 Business Research Methods 4 - 3 40 60 100 3
23MCOCl11 Acco-unt{ng with Computer - 4 40 60 100 4
Applications 3
I 23MCOC12 Entrepreneurship and Small
Business Management 3 . i ol Y 3
23MCOCI13A | Elective I Paper-1I
Finance — Investment
Banking (or)
23MCOCI3B | Elective IT Paper I 1l & 40 (60 | 100 | 3
Marketing — Retail
Management
Inter Disciplinary Course 4 g 3 40 60 100 4




23MCOC14 Mini Project 1 - - - 100
I 23MXCSS1/ | CSS/Adult Education/
23MXAEDI1/ | Community Engagement and | 2 - - - 100
23MXCSR1 Social Responsibility
Internship during Summer Vacation for 30 days
Semester — III
23MCOC15 Financial Management 5 i 40 60 100 3
23MCOC16 Legal Aspects of Business 5 = 40 60 100 3
23MCOC17 Human Resource
Management 4 - 40 60 100 3
I 23MCOCI18A | Elective I Paper — IT
Finance — Security Analysis
and Portfolio Management
(or) 5 - 40 60 100 4
23MCOCI8B | Elective II Paper - IT
Marketing — International
Marketing
23MCOCI19A | Elective I Paper — III
Finance — International
Financial Management (or)
23MCOC19B | Elective IT Paper — IIT > - 4 | 60 | 100 | 3
Marketing — Customer
Relationship Management
23MCOC20 Business Environment
(Open Book Test) : ) 100 ) 4%y 2
23MCOC21 Banking and Insurance
Services (Self Study) o 40| 60 f floof) 4
. Multi-Disciplinary Course 2 - 100 - 100 2
I 23MCOC22 Internship 100 . 100 2
Professional Certification ) ) 2
Course ) i )
Semester — IV
I 23MCOC23 International Business 5 P 40 60 100 2
23MCOC24A Elective I Paper — IV
Finance — Tax Planning and
Management (or)
Elective II Paper — IV 2 i Bl = L &
23MCOC24B | Marketing — Service
Marketing
23MCOC25 Research Project - 20 100 100 200 8
Total Credits | 98

*(T) Theory, (P) Practical

Other Course to be undergone by the students:
MOOC Course -2 - 4 credits

Note: Maximum 98+ 2 credits to earn the degree.




Courses offered to other Department Students

e Inter-Disciplinary Courses offered to the students of School of Arts and Social

Sciences and School of Commerce and Management.

Inter-Disciplinary Course Subject Code | Semester | Hours of Credit/
Instruction/ Course
Week
1. Accounting with Computer 23MCOI01 I 4 4
Applications
2. Commercial Banking 23MCOI02 I 4 4
Operations N

¢ Multi Disciplinary Courses offered to the stu

dents of other domains.

Multi Disciplinary Course Subject Code | Semester | Hours of Credit/
Instruction/ Course
Week
1. E-Commerce 23MCOMO1 | III 2 2
2. Micro and Small Enterprises | 23MCOMO02 | 111 2 2 =]
® Professional Certification Courses offered to the students of any course including
Commerce. '
[ Professional Certification Course | Subject Code | Semester | Total Hours of Credit/
Instruction (Out | Course
of Working '
Hours)
1. Securities Market 23MCOPC1 |l orIIl 40 2
2. Digital Marketing 23MCOPC2 | Il or IIT 40 2
* Course offered to MCA students
Course Subject Code | Semester | Hours of Credit/ ’
Instruction/ Course
Week
1. Accounting and Managerial | 23MCACI15 | III 4 3

Decisions




Management and Organizational Behaviour

- Semester 1 Hrs. of Instruction /Week : 4
23MCOCo01 No. of Credits : 3

Course Objectives:
1. To learn the concepts of management and managerial functions
2. To understand the significance of organizational behaviour
3. To acquire knowledge on organizational conflicts and stress management

Unit I Schools of Management Thought

Scientific Process, Human Behaviour and Social System School; Decision Theory School;
Quantitative and System School; Contingency Theory of Management; Functions of a Manager
(Self Study). —

Unit II Functions

Planning —Concept, Significance; Types; Organizing ~Concept, Principles, Theories, Types of
Organizations, Authority, Responsibility, Power, Delegation, Decentralization; Staffing;
Directing; Coordinating; Control —Nature, Process, and Techniques(Self Study).

Unit III Organizational Behaviour and Individual Behaviour

Organizational Behaviour — Concept and Significance; Relationship between Management and
Organizational Behaviour; Contributing Disciplines to the Organizational Behaviour. OB MOD
and Behaviour Modification. Values and Attitudes; Perception; Learning; Personality, and
Emotions (Self-Study).

Unit IV Group Dynamics and Team Development

Group Dynamics —Definition and Importance, Types of Groups, Group Formation, Group
Development, Group Composition, Group Performance Factors; Principle — Centered Approach to
Team Development. Individual versus Group Decision Making (Self Study) Nominal Group
Technique and Delphi Technique.

Unit V Organizational Conflict and Stress Management

Dynamics and Management; Sources, Patterns, Levels, and Types of Conflict; Traditional and
Modern Approaches to Conflict; Functional and Dysfunctional Organizational Conflicts;
Resolution of Conflict. Individual and Organizational Factors of Stress, Consequences of Stress
on Individual and Organization, Management of Stress (Self-Study).

Total Hours: 60

12

12

12
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Text Books:

1. Saksena.S.C. & Gaurav Sankalp . (2019).Management and Organisational
Behaviour.SahityaBhawan Publications.

2. Chabra.T.N. (2018).Principles & Practice of Management. DhanpatRai& Co.

3. Aswathappa.K. (2018).Organisational Behaviour. Himalaya Publishing House.

Books for Reference:

1. Sunil Kumar. (2018).Organisational Behaviour. Global Vision Publishing House.

2. Rajesh Kumar Jhamb. (2018). Organisational Behaviour and Management. New FEra.

3. Ramasamy . T. (2017).Principles of Management. Himalaya Publishing House.

Course Outcomes:

CO1: Knowledge on concepts and Functions of Management

CO2: Understand on Organizational and Individual Behavior

CO3: Gain knowledge on Group Behaviour

CO4: Knowledge on Organizational Conflicts and Methods to Resolve

COS: Understand the concepts of Stress Management

CO - PO Mapping

CO/ | POl | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 [ PO9 [ PO10 [ PO11 | PSOL | PSO2 | PSO3
PO
CO1 |H H H H H H H H H M H H H H
CO2 |H H H H H H H H H H H H H H
CO3 |H H H H M M M H M M L H H H
CO4 |H H H H M H H H M M M H H H
COS5 |H L L L L L L L L L L 1 L L




Managerial Economics

Semester 1 Hours of Instruction /Week : 4
23MCO0OC02 No. of Credits : 3

Course Objectives:
1. To understand the market demand and techniques of demand forecasting.
2. To learn about production function and its application on cost.
3. To study about pricing policies and practices to determine price.

Unit I Nature and Scope of Managerial Economics

Nature and Scope — Objectives of Business Firm- Business Decisions and Economic Analysis-
Gap between Theory and Practice and the Role of Managerial Economist. Fundamental Economic
Concepts and Principles — Time Perspective — Managerial Economist — Role and Responsibility.
Theory of Consumer Choice : Cardinal Utility Approach- Law of Diminishing Marginal Utility ; 12
Applications and Uses — Principle of Equi-marginal Utility- Consumers Equilibrium- Indifference
Curve Analysis of Demand, Properties, — Effects — Giffen Paradox - Marshall’s Cardinal Utility
Analysis vs. Indifference Curve Analysis —Application and Uses of Indifference Curve(Self-
study).

Unit I Demand Analysis

Demand Analysis - Determinants of Market Demand - Demand Distinctions - Demand Estimation

for Consumer and Non-consumer Durable Products- Demand F orecasting- Techniques of Demand
Forecasting - Recent Trends — Control of Demand. Law of Demand- Exceptions to the Law of 12
Demand - Demand Functions and Demand Curve - Changes in Demand- Elasticity of Demand —
Meaning and Importance - Price Elasticity of Demand - Income Elasticity and Cross
Elasticity- Using Elasticity in Managerial Decisions(Self-study).

Unit III Production Theory

Factors of Production- Theory of Production — Importance — Production Function — Law of
Variable Proportions — Law of Diminishing Returns — Production Function with Two Variable
Factors- Isoquants — Types — Production function with all Variable Inputs — Cost of Production

and Cost Curves : Concept of Cost — Accounting cost and Economic cost — Short run and long 12
run cost — Fixed and Variable cost — Marginal cost — Average cost - Determinants of cost —
Relationship between Average and Marginal cost curves — Cost output relationship in the short

run and in the long run — Cost functions — Economies and Diseconomies of scale(Self-study).

Unit IV Price Determination under Market Conditions

Classification of Marketing Firms — Characteristics of Different Market Structures — Concept of
Average and Marginal Revenue — Equilibrium of the Firm and Industry under Perfect 12
Competition — Perfect Competition — Price Determination under Perfect Competition — Pricing
Under Imperfect Competitions: Price Determination under Pure Monopoly — Monopoly

Pricing and Output Decisions in the long run and in the short run — Price Discrimination under
Monopoly — Pricing and Output Decisions under Monopolistic Competition — Pricing and
Output Decisions under Oligopoly— Kinked Demand Curve Analysis (Self-study).



Unit V Pricing Practices and Business Cycles

Pricing Practices: Pricing policies — Methods of price determination in practice — Pricing of
multiple products — Price determination- International price discrimination and dumping,
Transfer pricing — Problems in pricing — Price forecasting. Business Cycles: Nature and phases
of a Business Cycle: Theories of Business Cycle — Psychological, Profits monetary, Innovation,
Cobweb, Samuelson and Hicks Theories. Inflation Definition, Characteristics and Types:
Inflation in terms of Demand — Pull and Cost-push Factors; Effects of Inflation(Self-study).

12

Total Hours: 60
Text Books:

1. Joel Dean (2018). Managerial Economics.Prentice Hall, New York.

2. Sankaran S, (2019), Managerial Economics.Margham Publications, Chennai.

3. Andrew Ashwin, Mark Taylor and N. Gregory Mankiw,(2013).Managerial Economic.
Cengage Learning.

4. T.R.Jain and Ohri.vk Global Publications Pvt Ltd; 2020th edition (1 January 2020); VK
Global Publications Pvt Ltd.

Books for Reference:

1. Varshney. R.L and Maheshwari K.L, (2018), Managerial Economics, Sultan Chand & Sons,
New Delhi.

2. Baumol, William J, Economic Theory and Operations Analysis, (2018)Prentice Hall, London.

3. Baya, Michael.R, (2018) Managerial Economics and Business Strategy, McGraw Hill Inc.,
Newyork.

4. Chopra O.P, (2018) Managerial Economics, Tata McGraw Hill, Delhi.
5. Adhikary.M, Business Economics,Excel Books, New Delhi.

6. Shankaran.S,(2019) Managerial Economics,Marcham publications.

Course Outcomes:

CO1. Knowledge about economic theories and principles and their applications in managerial
" decision making.

CO02. Understand law of demand and techniques of demand forecasting.

CO3. Knowledge on production function and its application on cost determination.

CO04. Knowledge on pricing policies and practices under different market conditions.

COS. Know on theories of business cycles.
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Advanced Financial Accounting

Semester I Hrs. of Instruction /Week : 4
23MCOC03 No. of Credits : 4

Course Objectives:

1. To acquire the ability to apply specific accounting standard and legislations to different
transactions and events in preparation and presentation of financial statements of
business entities.

2. To gain knowledge on accounting procedure on company and partnership accounts.

3. To understand the recent developments in accounting.

Unit I Accounting Standards

Accounting Standards : Importance — Application of Specific Standards: Contingencies and events
occurring after the balance sheet date (AS4) - Net profit or loss for the period, prior period items
and changes in accounting policies (AS5) —Construction contracts (AS7) —Revenue recognition
(AS9) —Accounting for amalgamations (AS14) —Segment reporting (AS17) — Related party
disclosures (AS18) —Leases (AS19) —Earnings per share (AS20) —Accounting for taxes on income
(AS22) —Discontinuing operations (AS24) -Intangible assets (AS26) —Provisions, contingent
liabilities and contingent assets (AS29).

Unit Ii Special Aspects of Company Accounts

Types of shares — Equity shares with differential rights — Employee stock option plan —
Accounting treatment for ESOP — Accounting for employees stock purchase scheme — Rights
issue — Advantages of rights issue — Distinction between public issue and rights issue — Valuation
of rights — Valuation of ex-right share — Advantages of buyback of shares — Accounting entries in
buyback of shares.

Unit III Valuation of Goodwill and shares
Goodwill - methods of valuing goodwill - valuation of shares — methods - Human Resource
Accounting- valuation methods - advantages - objections — HRA in India (Self-study).

Unit IVConsolidation of Accounts

Holding companies - Advantages of holding companies — Disadvantages of holding companies —
Wholly owned and partly owned subsidiaries — Rationale for holding companies- Consolidated
balance sheet — Pre acquisition and post acquisition — Treatment of fictitious assets — Treatment of
unrealised profit — Treatment of contingent liabilities — Holding company having a number of
subsidiaries — Cross holding — Reciprocal holding — Consolidated statement of profit and loss —
Advantages and disadvantages of consolidation - Indian accounting standard 110 — Consolidated
financial statements.

Unit V Recent Developments in Accounting

Environmental accounting - Social responsibility accounting -  Forensic Accounting- Brand
Accounting - National Income Accounting - Creative Accounting - Human Resource
Accounting

Total Hours: 60
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Text Book:

1. Jain S.P., Narang K.L., Simmi Agrawal & Monika Sehgal. (2022).4Advanced Accountancy
— Volume I. Kalyani publishers, New Delhi.

Books for Reference:

1. Gupta R.L., &Radhaswamy. (2021).Corporate Accounting. Sultan Chand Publication. New
Delhi.

2. Maheshwari S.N., Suneel K. Maheshwari., &Sharad K Maheshwari. (2018).Corporate
Accounting. Vikas Publishing House.

3. Reddy T.S., & Murthy A.(2020). Corporate Accounting MarghamPubications.

Course Outcomes:

CO1. Ability to prepare financial statement as per Indian accounting standards
CO2. Acquire knowledge on preparing consolidated financial statement.
CO3. Acquire accounting knowledge on issue of shares.

CO4. Gain knowledge on the accounting treatment of partnership accounts.

COS. Learn the concepts related to recent developments in accounting area.
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Marketing Management

Semester 1 Hours of Instruction /Week : 4
23MCOC04 No. of Credits : 3

Course Objectives:

1. To design marketing mix strategies for products and services
2. To understand consumer decision making process.
3. To compare and contrast buyer behaviour

Unit I Introduction

Meaning and definition of marketing - Scope of marketing - Evolution of marketing concepts -
Production concept - Product concept - Selling concept - Marketing concept - Societal marketing
concept - Objectives of marketing - Role of marketing in economic development - Marketing and
its Environment - Micro environment - Company — Suppliers - Marketing intermediaries —
Customers - Connectors- Public - Macro environment - Demographic - Economic - Natural —
Technological marketing - Political - Legal and regulatory - Cultural - Social marketing(Self
Study).

Unit II Marketing Mix

Marketing mix - Product, price, place, promotion - Concept of product - Branding decision - New
product development - Product life cycle - Pricing - pricing objectives - Pricing strategies -
Physical distribution - Designing physical distribution system — Transportation - Warehousing -
Inventory management - Role and importance of distribution channels — Promotion - Sales
promotion - tools and techniques - advertising(Self Study).

Unit III Marketing Strategy and Planning

Corporate strategic planning - Vision - Mission - Objectives - Business strategic planning -
SWOT analysis - Goal formulation - Strategy formulation - program formulation —
Implementation - Feedback and control - The marketing process - The nature and contents of a
marketing plan. Marketing segmentation — Concept- Types- Patterns — Bases- Benefits-
Requirements for effective segmentation — Market segmentation analysis for given products-
Product positioning — Types of positioning . Concept of target market- Diffused market-
concentrated market- Clustered market (Self Study).

Unit IV Consumer Behaviour .
Consumer Behaviour - Nature - Scope - Importance - Factors influencing consumer behaviour
Economic - Psychological - Cultural - Social and personal - models of consumer behaviour —
Marshalling - Maslow Freudian - Howard Sheth. Organisational buyer - Industrial markets,
Resellers Market, Government Mark, Characteristics of Organizational Buying Process.Steps in
consumer decision process -Post purchase behaviour - Cognitive dissonance (Self Study).

Unit V Marketing Research and Contemporary marketing
Marketing Research Process- Nature and Scope-m Elements of Marketing Research- Marketing
research process- Marketing of services- Retail marketing- Global Marketing Internet
marketing — Green marketing — Digital marketing guerilla marketing (Self Study).

Total Hours — 60
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Text Books:

1. Ramasamy, V.S. Namakumari.S (2018), Marketing Management, Macmillan India, New
Delhi
2. PhilipKotler (2017), Marketing Management, Prentices Hall of India, New Delhi.

Books for Reference:

1. Basotia, Vijay (2016), Marketing Management, Mangal Deep Publications, Jaipur.

2. Mathur, Reeta (2019) Marketing Management, Wide Vision, Jaipur.

3. Palekar, DR, & Patten Shetty. P.T (2016) Marketing Management, R.Chand, New Delhi.

4. Assael, (2017), Consumer Behaviour, Thomson

5. RajanSaxena (2018 ) Marketing management, McGraw Hill Education (India) private Limited.

Course Outcomes:

COLl. Able to apply marketing concept eitectively in the changing environment.

CO2. Ability to adopt appropriate marketing mix and strategies for marketing of product and
services.

CO3. Understand the cost effective methods for promoting sales.

CO4. Acquire knowledge on market segmentation

COS5. Compare and contrast consumer and buyer behavior to improve the marketability of the
product.

CO - PO Mapping
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Quantitative Techniques for Business

Semester I Hrs. of Instruction per Week: 4
23MCOC05 No. of Credits: 4

Course Objectives:
1. To learn the different quantitative techniques for application in business
2. To enable decision making in complex business situations.
3. To apply the appropriate techniques for the effective utilization of resources.

Unit - I: Quantitative Approach in Management

Quantitative approach in management - Need for quantitative Approach in management - Sets -
Events - Random variables - Expectation of random variables — Probability - Importance -
Calculation of probability - Theorems of probability - Addition and multiplication theorem -
Conditional probability - Baseye’s theorem.

Unit - II: Queuing and Game Theory

Queuing Theory — Meaning, Objectives, Limitations, Elements of Queuing System — Queuing
Models — Performance Measures of Queuing System-Game theory - Zero sum Games:
Arithmetic and Graphical Method.

Unit — III: Transportation Problems

Transportation problems - Methods and finding initial and optimum solutions -~ Northwest
Corner method - Least Cost method - Vogels Approximation Method- Unbalanced
Transportation - Assignment Problems - Unbalanced - Constraint assignment - Revenue
Maximization Model - Travelling Salesman Problems (Self Study).

Unit - I'V: Network Scheduling by PERT/CPM
Network analysis - Critical path method - Project Evaluation Method and Review Techniques -
Resource Analysis in Network Scheduling:Project Cost - Time Cost Optimization, Algorithm -
Linear Programming Evaluation - Resource Allocation and Scheduling - Management Operation
System Technique (MOST) - Graphical Evaluation and Review Technique (GERT) -
Precedence Planning - Line of Balance (LOB) (Self Study).

Unit — V: Operations Research

Operations research - Origin - Meaning - Nature and Features — Models — Phase - Methodology
of Operations Research - Problems onLinear programming - Graphical method - Simplex
method (simple problems only) (Self Study).

Total Hours: 60

Teaching Methods include class room interactions, case study presentations and group

discussions.
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Text Book:
1. Kothari C.R (2016),Quantitative Techniques.(3™ Edition) Vikas Publishing, New Delhi.

Books for Reference:

1. Kothari C.R (2016).Introduction to Operational Research. Vikas Publishing, New Delhi,

2. Mithani.M (2015).Quantitative Techniques for Economic and Commerce Himalaya
Pubilishing House, Mumbai.

3. Goel B. S &Mittal B.S (2016).Operations Research. Pragati Prakashan, Meerut.

4. Gupta. P KX &Manmohan (2015).Problems in Operations Research Methods and
Solution.Sultan Chand & Sons, New Delhi.

5. Vohara N.D (2016).Quantitative Techniques in Management. Tata McGraw Hill Publishers,
New Delhi.

6. Gupta.S.P (2016).Statistical Methods. Sultan Chand & Sons, New Delhi.

Course Learning Outcomes:

CO1. Understand the probability theorems

CO2. Application of transportation techniques and allocation of resources in business
CO3. Learn to apply queuing models

CO4. Builds strategies for the effective utilization of resources

COs. Application of operational research techniques for decision makings

CO- PO Mapping
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Advanced Cost Accounting

Semester — I Hrs. of instruction /Week: 4
23MCOC06 No. of credits: 4

Course Objectives:
1. To understand various elements of costs and preparation of cost sheet
2. To apply cost accounting techniques to different industries
3. To understand the techniques involved in cost management techniques

Unit - I: Introduction

Cost accounting - Nature and scope of cost accounting - Importance - Cost concepts - Cost
accounting information system- Methods of costing - Types of costing - Cost classification -
Elements of cost - Preparation of Cost Sheet - Materials - Purchase control - Levels of material
control - Stores Control - types of stores - Fixation of stock levels - EOQ, ABC analysis, VED
analysis, Pareto analysis, FNSD analysis, perpetual and periodic inventory system - Methods of
valuing material issues - FIFO-LIFO - Simple and weighted average- Pricing of returns-
Valuation of inventories (Self Study).

Unit — II: Labour and Overhead Cost

Labour cost - Control - Functions of different departments in relation to labour cost control - Job
analysis - Time keeping - Methods - Remuneration and incentives - Systems of wage payments -
Labour turnover. Overhead cost -Importance - classification of overhead cost - Apportionment
and absorption of overhead - Non manufacturing costs - Administrative overhead - Selling
and distribution overhead - Research and development costs (Self -study).

Unit — III: Accounting System

Accounting system for recording costs - Cost ledger accounting - Reconciliation of cost accounts
with financial accounts - Integral accounting. Specific order costing - Job costing - Batch costing -
Contract costing - Operation costing - Unit or output costing - Uniform Costing- Service Costing
(Self-study).

Unit — I'V: Process Costing

Process costing - Process gains and losses - Normal and abnormal - Inter process profits - Joint
products and by products. Product pricing - Factors for pricing in export market - Prices below
costs - Costs for product pricing - Pricing methods based on costs - Transfer pricing - Methods of
inter-company transfer pricing

Unit — V: Cost Management

Total cost management - Target costing - Total quality management - Bench marking- Business
process reengineering. Cost control and cost reduction- Cost audit - Cost accounting records and
Cost audit- Reports (Self-Study).

Total Hours: 60
Teaching Methods include classroom interactions, case study presentations and group
discussions.

NOTE: Questions of theory and problems to be distributed as to 40% and 60%
Respectively. .
16
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Text Book

1. Jain S.P. and Narang K.L. (2020). Advanced cost accounting, Kalyani Publishers, New
Delhi.

Books for Reference:

1. Jain S.P. and Narang K.L. (2022). Cost Accounting Principles and Practice. Kalyani
Publishers, New Delhi.

2. Khana B.S, Pandy, Ahuja C.K &Balla S.C.C (2018). Practical Costing, S.Chand&Co.Ltd.
New Delhi.

3. Horngren, C.T.George Foster and Srikant.M Dater (2018). Cost Accounting Practice,
Prentice Hall of India Private Ltd.,

4. Saxena and Vashist. (2016). Advanced Cost Accounting. Sultan Chand & Sons, New Delhi.

5. Bhabatosh Banerjee (2016). Cost Accounting Theory and Practice. Prentice Hall of India
Private Limited, New Delhi.

6. Thakur K.S. (2018). Cost Accounting Theory and Practice. Excel Books-New Delhi.

7. Asish K. Bhattacharyya (2018). Principles and Practice of Cost Accounting. Prentice Hall
of India Private Limited, New Delhi.

8. Raiborn and Cecily.A. (2018). Cost Accounting Principles. Cengage Learning.

Course Outcomes:

COL1. Able to prepare cost sheet and valuation of materials

CO2. Familiarity with the estimation of labour cost and overhead cost

C03. Understand the application of costing techniques to manufacturing and service sectors
CO04. Application of costing techniques in processing industries

COS. Understand the cost controlling techniques

CO - PO Mapping
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Spreadsheet Applications in Business

Semester I Hrs. of Instruction /Week: P:4
23MCOC07 No. of Credits: 5

Course Objectives:

1. To expose the students to apply excel functions in business transactions.
2. To impart skill to analyze database and generate reports sing excel.

3. To cater the students on computational and problem-solving skills

List of Practical

Create an employee database with following input field: employee name, Employment 5
ID, Designation, department, basic pay, DA, HRA, TA, ESI, IT and PF. Calculate

total pay of an employee, average pay for each department, rank the employee based

on his pay-scale by using arithmetic and logical functions.

Create an Excel sheet named Employee necessary Employee Name, Employee Code, 5
Address, Designation, Grade, Date of Join, and Salary with DA, HRA,; TA and
various deductions. Fix Basic pay based on the employee designation and calculate all

other allowances and deductions based on basic pay using logical and arithmetic
functions

Create a table columns and rows in Excel with employee details as employee Name, 5
Gender, employee ID, Department Name, address, date of joining, date of retirement
and Net pay and generate various reports using advanced filter options and graphs.

Create a table for a departmental store with the fields Stock ID. Stock item, Price, 5
Quantity, date of manufacturing and expiry date. Apply date function to calculate
expiry period and list the product based on manufacturing and expiry date.

Create an Excel Sheet with Full name, Last Name, First Name and E-mail 5
(Lastname_Firstname@gmail.com). Get the last name from the full name, Get the first

name from the full name and Generate an e-mail for each person. The e-mail takes the

form of LastName FirstName@gmail.com and apply LOOKUP and references to
validate data

Create Excel sheet with the details as Order Id, Product, Unit Price, Quantity, 5
Discount, and Rank. Highlight product(s) with cheapest price, highlight product(s)

with highest price, Calculate the total quantity of the product with Order ID and Count

the products with Order ID. Count the products with their unit prices > 40 and their
quantities >30. Calculate the average of unit prices of products with Order ID =10250.

Use rank function to rank the products based on their unit prices.
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12.

Create a sales report using Excel sheet with the details as customer name, stock item,
Quantity, Discount, total amount date of sales, salesperson and branch name. Calculate
the revenue for each stock item, each branch and total revenue. Generate items, salesman
wise and branch wise sales report using PIVOT table and graphs.

Create a excel sheet for sales and purchase vouchers of a company with the details of
customer and supplier name, date of purchase and sales, stock item, quantity, price and
Create a dropdown menu, Use Conditional Formatting to Dynamically Highlight Rows of
Data of customer and supplier.

Create a database of a bank for housing loan; the principal amount is Rs.20, 00,000, rate
of interest 12%. Generate EMI values for 20 years, 30 years and 50 years.

Apply yield functions on mutual fund data to construct a portfolio using excel
Use investment value functions on shares of various companies and generate repott.
Calculate various ratio by using profit and loss account and balance sheet of a company

Total Hours: 60

Teaching Methods include class room interactions, case study presentations and group
discussions.
NOTE: Questions of theory and problems to be distributed as to 40% and 60%

Respectively.
Course Outcomes:
COL1. Enhances the excel application skill.
CO2. Able to construct formulas to inanipulate numeric data in an excel worksheet
CO3. Capable to access and manipulate data using the database functions of Excel
CO4. Ability to analyse data and interpret results using excel functions.
COS. Learn to extract various reports.
CO - PO Mapping
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Financial Markets and Services

Semester I1 Hrs. of Instruction /Week: 4
23MCOCO08 No. of credits: 4

Course Objectives:
1. To understand the structure of Indian Financial System
2. To learn the operations of financial Markets
3. To get familiarity on various financial services offered

Unit I Indian Financial System and Money Markets

Introduction —Financial system - Nature - Role of Indian Financial System and economic
development. Constituents of Financial system: Nature and role of financial institutions, non-
banking financial institutions, financial markets and services - Financial instruments. Money
market - Functions of money market - Treasury bill market- Commercial bill market -
Commercial paper, Certificate of deposits. Money market intermediaries. Collateralized
borrowing and lending obligations- Recent trends in money market- Regulatory powers of
RBI (Self-study).

Unit II Capital Markets

Primary market - Intermediaries and Instruments of primary market - New issue market and its
operations - Modes of public issue — Book building — SEBI guidelines for public issue. Secondary
market — Functions — Intermediaries- Developments of secondary market - Stock exchanges:
Organization - Functions - Listing of securities - Trading mechanism - Online trading - Stock
Exchange operations - BSE, NSE - Stock indices - Role of SEBI in protecting investors
interest- Recent trends in capital market. (Self-study).

Unit ITI Debt Markets
Debt market - Private corporate debt market - Bonds market - Government securities market;
Primary and secondary. Depository system - Depositories process — Functions —

Dematerialization-National Securities Depositories Limited (NSDL) — Central Depositories
Services Limited (CDSL) (Self-study).

Unit IV Mutual Funds

An overview of financial services. Scope - Innovative financial services- Challenges and present
Scenario. Mutual funds - Types and schemes- Open ended fund, Close ended fund, Exchange
Trade fund, Pension fund, Insurance fund, Hedge Fund and other funds. Challenges- SEBI
Guidelines for Mutual funds (Self-study).

Unit V Merchant Banking and Credit Rating Agencies

Merchant Banking — Service portfolio - Qualities of merchant bankers — SEBI guidelines — scope
for merchant banking in India. Credit rating-Functions-Mechanism — Credit rating agencies -
CRISIL, ICRA, CARE etc. Role of credit rating agencies in India (Self-study).

Total Hours: 60

Teaching methods include lecture and class room interactions, case study presentations,
group discussions and field visits.
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Text Books:
1. Bharathi V. Pathak (2018), Indian Financial System. Pearson Education.

2. Bhole I. M (2017). Financial Markets and Instructions. Tata McGraw Hill. New Delhi.

Books for Reference:

Khan MY (2019). Indian Financial System. Tata McGraw Hill.

PratapGiriS (2021). Investment Banking. Tata McGraw Hill, New Delhi.
ManchiRaju HR (2019). Merchant Banking .Wiley Easter Ltd. New Delhi.
Gurusamy S. (2015). Financial Markets and Instructions. Tata McGraw Hill, New Delhi.
Shanmugham (2016). Financial Services. Wiley India Pvt., Ltd.

N O R =

Course Outcomes:

CO1. Gain knowledge on Indian Financial System.
C02. Understand the capital market operations.
CO3. Acquire knowledge on debt market.

CO4. Familiar with different types of mutual funds.

COs5. Familiarity on various financial services offered in India.

CO - PO Mapping

g(()) /| PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS8 | PO9 | PO10 | PO11 | PSO1 | PSO2 | PSO3
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Management Accounting

Semester — IT Hrs. of Instruction /Week :4
23MCOC09 No. of credits :3

Course Objectives:
1. To understand the nature and importance of Management accounting
2. To learn different techniques of analysing financial statement
3. To understand the importance of management information system for decision
making

Unit - I: Introduction to Management Accounting

Management accounting - Objectives, nature and scope of management accounting - Distinction
between financial, cost and management accounting - Management accountant: position, roles
and responsibilities. Financial Statement Analysis: Financial Statements - Meaning - Nature -
Limitations of financial statements - Financial statement analysis - Meaning - Tools of financial
analysis - Comparative and Common - Size statements - Trend analysis (Self-study).

Unit - II: Ratio Analysis, Fund flow and Cash Flow Analysis v

Ratio Analysis - Nature and significance - Ratio for analysis of liquidity, solvency,
profitability and efficiency of the concern - Limitation of ratio analysis. Funds Flow and Cash
Flow Analysis: Meaning and Concept - Funds flow statement - Meaning - Significance - Schedule
of changes in working capital - Statement of sources and application of funds - Meaning and
classification of cash flows - Uses and significance of cash flow statement - Preparation of cash
flow statement - Comparison between funds flow and cash flow statement - Limitations of
cash flow statement(Self-study).

Unit - III: Marginal Costing and Break — Even Analysis

Marginal costing - Characteristics and Assumptions of marginal costing - Marginal costing vs.
absorption costing - Profit-Volume ratio - Cost-Volume- Profit analysis - Break-even analysis -
Break-even charts - Managerial applications of marginal costing - Advantages and limitations of
marginal costing. Budgeting and Budgetary Control : Nature - Objectives of Budgeting and
Budgetary control - Determination of key factors - Classification of budgets — Preparation of
functional, fixed, flexible and master budget - Advantages and limitations of budgetary control
- Performance budgeting - Zero-base budgeting - Activity based budgeting - Rolling over
budgets(Self-study).

Unit — IV: Standard Costing and Variance Analysis

Meaning of standard cost and standard costing - Steps involved in standard costing - Type of
Standards - Setting of standards - Analysis of variances - Direct material, direct labour and
overhead variances - Sales variances - Accounting treatment of variances. Responsibility
Accounting: meaning — Features - Steps involved in responsibility accounting - Responsibility
Centres - Types of responsibility centres (Self-study) - Transfer pricing - Importance -Methods
of transfer pricing.

Unit V: Management Information System and Reporting

Elements of MIS - Installation of MIS - Meaning of report - Kinds of reports- Principles of good -

reporting system. Contemporary Issues: Value Chain analysis —Information Systems for Decision
Making - Transaction Processing Systems — Management Information Systems — Intelligent
Support Systems — Office Automation Systems (Self Study).
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Total Hours: 60

Teaching Methods include class room interactions, case study presentations, group
discussions and field visits.

NOTE: Distribution of Questions: Theory 40%; problems 60%
Text Book:

1. Ravi M. Kishore (2021), Cost and Management Accounting, Taxmann Publishing, New
Delhi.

Books for Reference:

1. Sharma R.K, Shashi K. Gupta Neeti Gupta (2021), Management Accounting, Kalyani
Publishers, New Delhi.

2..Lall.B.M and I.C. Jain (2017), Cost Accounting: Principles and practices, Prentice Hall,
New Delhi.

3. Lele Jawaharlal R. K (2022), Accounting Theory, Himalaya Publishing House, New Delhi.

4. Maheswari S.N MaheshwariSunecl K, MaheshwariSharad K (2021), Principles of
Management Accounting, Sultan Chand and Sons, New Delhi.

5. Khan M.Y, Jain L.P.K (2021), Management Accounting: Text, Problem&Cases, McGraw
Hill.

Course Outcomes:

CO1. Understand the significance of financial statement analysis

CO02. Able to analyse the financial statements by appropriate methods

CO03. Ability to interpret the results of financial statement analysis

CO04. Understand the marginal costing technique for decision making

COS5. Gain knowledge on preparation of report for managerial decision making
CO - PO Mapping

CO/ | PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS | PO9 | PO10 | PO11 | PSO1 | PSO2 | PSO3
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CO4 | H H H H H H H H H L H H H H
COS |H H H H H H H H H L H H H H
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Business Research Methods

Semester — I Hrs. of Instruction /Week : 4
23MCOC10 No. of Credits: 3

Course Objectives:
1. To kindle the interest of the students in business research
2. To create research design for effective problem solving and to learn the statistical tools for
analyzing data.
3. To gain knowledge on Publication Ethics and Citation Enhancement to improve H-index

Unit — I: Introduction

Research: Meaning and Definition of Research — Characteristic of Research — Objectives of
Business research — Criteria for a Good Research Problem — Types of Research — Applied
Research, Descriptive Research, Historical Research, Exploratory Research, Experimental
Research, Case Study Research, Survey Research and Inter-disciplinary Research. Research
Problem — Selecting and Defining the Problem — Research in Functional Areas of Business —
Production, Marketing, Finance, Personnel and accounting (Self — Study).

Unit —II: Research Design

Research Design — Factors affecting research design — Types of research, Design Sampling —
Meaning — Types of Sampling Design — Probability and Non — Probability Sampling — Sampling
Design (Self — Study).

Unit — III: Measurement and Scaling

Measurement Scales — Tests of Sound Measurement. Scaling — Important Scaling Techniques.
Data Collection — Primary — Secondary. Personal and Public Documents — Tools for primary Data
Collection — Questionnaire and Schedules — Contents Analysis, Steps in Framing Questionnaire.
Interview — Types, Pilot Study — Pre— Testing, Secondary Data — Sources (Self — Study).

Unit - IV: Processing of Data

Processing — Steps in Data Processing — Editing — Coding — Classification — Transcription and
Tabulation.Measures of Central Tendency — Measures of Dispersion, — Trend (Self — study)-
Correlation and Regression (Simple Problems).Testing of Hypothesis: Hypothesis — Formulation
of Hypothesis — Types of Hypothesis — Functions of  Hypothesis — Testing of Hypothesis —
Parametric Test — Analysis of Variance (One Way ANOVA) and T — Test. Non—Parametric — Chi-
square test — Z test — Mann-Whitney U Test — The Kruskal — Wallis Test — WilCoxon Signed
Rank Test. Interprétation — Techniques — Précautions in Interprétations. Report Writing —
Significance of Report Writing — Types of Reports — Steps in Drafting Research Reports (Self
— Study).

Unit — V: Publication Ethics

Introduction to Philosophy — Definition, Nature and Scope — Concept — Branches — Ethics:
Definition — Moral Philosophy — Nature of Moral Judgments and Reactions — Ethics with Respect
to Science and Research, Intellectual Honesty and Research Integrity — Scientific Misconducts:
Falsifications — Fabrication, and Plagiarism (FFP), Redundant Publications: Duplicate and
Overlapping Publications, Salami Slicing, Selective Reporting and Misrepresentation of Data,
Open Access Publishing, Publication Misconduct, Databases and Research Metrics, Data Bases,
Indexing Databases, Citation Databases: Web of Science, Scopus, Research Metrics, Impact
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Factor of Journal as Per Journal Citation Report, SNIP, SJR, IPP, Cite, Score. Metrics: H-Index,
G Index, I10-Index, Altmetrics.

Teaching Methods include class room interactions, case study presentations
discussions and field visits.

NOTE: Distribution of Questions: Theory 60 per cent ; Problems 40 per cent

Text Book:

1.

Kothari C. R. (2023). Research Methodology, Sultan Chand Publications, New Delhi.

Books for Reference:
Panneerselvam.R (2023). Research Methodology, PHI Learning Private Limited, New Delhi.

1.
2.

5.

COLl. Enable to identify and formulate different types of research problems.

CO2. Familiarity in developing research design and sampling techniques.

Michael. B.P (2023). Research Methodology in Management, Himalaya Publishing House,

Mumbai

Total Hours: 60

Ranjitkumar (2023). Research methodology a step —by-step guide for beginners, New Delhi.

GuptaMukul, Gupta Deepa. (2023). Research methodology ,PHI Learning Private Limited,

Delhi -

Gupta S.P (2023). Statistical methoas, Sultan Chand and Sons, New Delhi.

Course Outcomes:

CO03. Knowledge on measurement and scaling techniques and tools for data collection

CO4. Ability to process the collected data and Application of statistical tools for testing

hypothesis and preparation of research report

COS. Application of publication ethics in research
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Accounting with Computer Applications

Semester - I1 Hrs. of Instruction /Week: P: 4
23MCOC11 No. of Credits: 4

Course Objectives:
1. To expose the students to computer application in the field of accounting.
2. To impart knowledge and skill in accounting software.
3. To cater the students on concurrent accounting needs of the industry
List of Practical:
Creation of new Company-Creating Groups and Ledger Types.
Creation of Accounting and Inventory Voucher.
Prepare Inventory Statement .
Prepare a Fund Flow Statement and give your opinion.
Prepare a Cash Flow Statement and present your view
Computation of GST.
Perform Bank Reconciliation Statement.

Analyze the Performance of an Organization by using Ratio

ECI U= e

Data and Security Management in Tally.

i th U»n i U v Un U nn W

10. Preparation of Bill Wise Purchase and Sale Entries.
11. Setting and Enforcing Credit Limit and display of out standings 5
12. Display of Profit and Loss Account, Balance Sheet, Inventory Réports and Stock Summary5

Total Hours: 60

Teaching Methods include class room interactions, case study presentations, group
discussions and field visits.

Course Outcomes:

CO1. Enhance the computerised accounting skill.

CO2. Ability to interpret the accounting and inventory statements by applying various financial tools.
CO3. Capable to extract financial and inventory reports.

CO04. Acquire knowledge on the preparation of statutory compliance through GST.

COS. Acquaint to prepare payroll and BRS.
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Entrepreneurship and Small Business Management

Semester I Hours of Instruction /Week: 3
23MCOC12 No. of Credits: 3

Course Objectives:
1. To inculcate the spirit of entrepreneurship among the students and make them job creators
instead of job seekers
2. To inculcate knowledge on the procedure for setting up of enterprises.
3. To provide information regarding the government schemes for the promotion of
entreprencurship in India.

Unit I Entrepreneurship and Role of Entrepreneurs

Need and Characteristics of entrepreneurship, Concepts, Entrepreneurial process, Motivation-
Approach, Theories of entrepreneurship, Functions of entrepreneurship, Entrepreneurship
development- Issues and Prospects - Role of entrepreneurship in economic development, Qualities
of entrepreneur, Entrepreneurs skills and pre-requisites of entrepreneurs, Types of entrepreneur,
Responsibilities and Challenges of entrepreneurs (Self Study)

Unit IT Entrepreneurial Environment

Environment assessment: Socio-cultural, Economic, Political and Legal influences. Approaches
to business idea-creativity process, Innovation and value creation. Assessment of business
opportunity and developing effective business plans. Entrepreneurial progress in India (Self-
study).

Unit II Establishing a New Enterprise _
Setting up of MSMEs, Role of MSMED Act, 2006 for the furtherance of entrepreneurial
development. Size of business unit- Factors determining the size of business unit (Self-study).

Unit IV Government Sponsored Schemes and Institutional Support

Central and state governments sponsored schemes for MSMEs — Credit Guarantee Trust for Micro
and Small Enterprises- Technology Up gradation schemes and Marketing Assistance schemes-
Institutional support system for MSMEs-Finance- Technical and marketing (Self-study).

Unit V Women Entrepreneurship
Women Entrepreneurship in India- Challenges faced by women entrepreneurs-Institutions
supporting women entrepreneurs in India viz. Consortium of women entrepreneurs in
India(CWEI), Federation of Women Entrepreneurs in India(FIWE). Special bank schemes
promoting women entrepreneurship viz. Cent Kalyani of Central Bank of India credit scheme-
National Bank for Agriculture and Rural Development (NABARD). Social entrepreneurship
(Self-study).

Total Hours: 45

Teaching Methods include class room interactions, case study presentations and group
discussions.
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Text book:

1.Poornima M.Charantimath (2018) Entreprencurship Development and Small Business
Enterprises, Pearson Education India.

Books for Reference:
1. Sangeetha Sharma (2017), Entrepreneurial Development, PHI Learning Pvt.Ltd. New Delhi.

2. Robert D. Hisrich, Mathew J.Manimala, Michael P. Peters and Dean A. Shepherd (2021).
Entrepreneurship, McGraw Hill Education (India) Private Limited, Chennai.

3. Hisrich Peters (2018). Entrepreneurship. Tata McGraw-Hill, New Delhi.

4. MichelSchaper, Thierry Volery, Paull Weber and Kate LEWIS.(2007).Entrepreneurship
and SmallBusiness Management, Wiley Publications.

5. Gupta C.B, and Srinivasan M.P., (2019). Entrepreneurial Development. Sultan Chand
Publications New Delhi.

6. Deshpande M.V. (2017), Entreprene»rship of Small Scale Industries, Deep and Deep
Publication, Allahabad.

7. Prasanna Chandra (2017), Project Preparation, Appraisal, Implementation, Tata
McGrawHill, New Delhi.

Course Outcomes:

CO1. Understand the significance of entrepreneurship for economic development of the country.

CO02. Able to analyze micro and macro factors influencing entrepreneurship

CO03. Gain Knowledge on legal procedure for setting up of the enterprises and understand the
preparation of projects formulation

CO4. Acquire knowledge on central and state governments’ schemes to start up and existing
enterprises.

COS5. Motivation to become entrepreneurs

CO - PO Mapping
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Elective I Paper I- Finance
Investment Banking

Semester - I1 Hrs. of instruction / Week: 4
23MCOC13A No. of credits: 3

Course Objectives:

1. To learn the different aspects of investment banking, mergers and acquisition.
2. To acquire knowledge on important components of investment banking.
3. To study the intellectual framework used in the investment banking process

Unit I Introduction

Investment Banking and Allied services — Evolution - Characteristics - Structure of Indian
Investment Banking Industry - Regulatory Framework for Investment Banking in India and
Economic Environment.

Unit IT Business Valuation

Business Valuation — Introduction- Corporate Value vs. Investment Value — Drivers for Value
Creation — Security Valuation: Bonds and Equities - Corporate Valuation using Business
Valuation Models, Asset - based Valuation Models. Financial Forecasting - Free Cash Flow and
Cash Flow Based Valuation Models. Case studies.

Unit ITI Corporate Restructuring

Overview of Corporate Restructuring, Split-up through Transfer of Assets and Equity- Split-up
through Transfer of Dilution of Ownership/control_. Statutory Framework for Split-up through
Transfer of Equity. Investment Banking Perspectives in Corporate Restructuring - Case studies.

Unit IV Leveraged Buyouts

Concept of Leveraged Buyouts — Key Participants - Characteristics of a strong LBO Candidate -
Economies of LBOs - Primary Exit - Monetization Strategies - LBO Financing: Primary Sources.
Case studies.

Unit V Mergers and Acquisitions

Mergers and Acquisitions — Sell side - Auctions and Negotiated Sales. Buy side — Buyer
Motivation. Acquisition Strategies - Forms of Financing - Deal Structure - Buy-side Valuation -
and Merger Consequences Analysis. Case studies.

Total Hours: 60

Teaching Methods include class room interactions, case study presentations and group
discussions.
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Text Book:
1.PratapGiri S (2021), Investment Banking, Tata McGraw hill, New Delhi.

Book for Reference:

1.Joshua Rosenbaum , Joshua Pearl , Joshua Harris and Joseph R. Perella (2023), Investment
Banking, Wiley Publications.

2. Paul Pignataro (2013), Financial Modelling and Valuation: A Practical Guide to Investment
Banking and Private Equity, Wiley Publications.

Course Outcomes:

CO1. Understand the concept of investment banking and portfolio of investment banking.
CO2. Acquire knowledge on valuation of business and corporate valuation.

CO3. Expose to the knowledge on corporate re-structuring.

CO4. Gain knowledge on Leveraged Buy-outs.

COS. Acquaint knowledge on Mergers and Acquisitions.

CO - PO Mapping
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Elective II Paper I - Marketing

Retail Management

Semester I1 : Hrs. of instruction / Week: 4
23MCOC13B No. of Credits: 3

Course Objectives:

1. To familiarize with the concept, process and management of retail business
2. To gain knowledge on store location, layout and planning process
3. To have an understanding on merchandise planning and Retail promotional mix

Unitl: Introduction

Retailing - An overview of retailing — Retail Formats —Store based, Non-store based, Web based -
Product retailing vs. Service retailing —Functions performed by retailers- Retail strategy —
Achieving competitive advantage and positioning Retailing environment— legal, social, economic,
technological, issues. Trends in the Indian Retailing Industry (Self study).

Unit IT: Store Location and Layout

Retail store location and layout — Country/Region analysis — Trade area analysis — Site evaluation
and selection, Store design and layout — Comprehensive store planning, Exterior design and layout
— Interior store design and layout — Interior design elements (Self study).

UnitlII: Merchandise Planning and Pricing

Planning merchandise needs and merchandise budgets —~ Methods for determining inventory
evaluation — Assortment planning, buyer and vendor relationship, Analysing Merchandise
performance(Self study) - Merchandise pricing — Price strategies — Psychological pricing —
Mark-up and Markdown strategies -Every day pricing, Competitive based pricing, Price
skimming, Market-oriented pricing, Marginal cost pricing-Vendor pricing.

UnitIV: Retailing Communication and Selling Process
Communication in the Retail selling process — Retail database — In-store customer service- Retail
customer — Retail promotion mix(Self study) -Advertising — Sales promotion — Publicity.

UnitV: Retail Trends

Globalization and changing retail formats — Virtual store — E-tailing — International Retailing —
Opportunities and challenges New Customised Retail formats: Customized stores, Portable stores,
Merchandise depots, Retail theatre, Service malls, Custom-made stores, Interactive kiosks,
Shopping arcades (Self study).

Total Hours: 60

Teaching methods include class room interactions, case study presentations and group
discussions.
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Text Book

1. Barry Berman, Joel R Evans, Patrali Chatterjee (2019).Retail Management: A Strategic

Approach. Pearson Education, India.
Books for Reference:

1.Chetan Bajaj, RajinishTuli, NidhiVarmaSrivastava (2016).Retail Management, Oxford
University Press, New Delhi.

2.Gibson G. Vedamani (2018).Retail  Management Functional Principles and
Practices, 5"edition ,Jaico Publishing House, New Delhi.

3.Harjit Singh (2015).Retail Management A Global Perspective, Vikas Publishing House, New
Delhi.

4.HelenGoworek, Peter McGoldrick(2015).Retail Marketing Management Principles and
Practice, Pearson Education Limited, New Delhi.

S.SwapnaPradhan (2017).Retail Management: Text and Cases, Tata McGraw-Hill Education,
New Delhi.

Course Outcomes:

CO1. Knowledge on retailing strategy

CO2. Knowledge on store location and layout procedures

CO3. Exposure on merchandise planning and pricing techniques

CO4. Knowledge on advertising and sales promotion techniques

COS. Awareness on changing retail formats in global scenario
CO - PO Mapping
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Financial Management
Semester - 111 Hrs. of instruction / week : 5§
23MCOC15 No. of Credits : 3

Course Objectives:
1. To gain knowledge on financial functions
2. To impart knowledge on capital investment decisions and mergers and acquisitions
3. To enhance knowledge on working capital management techniques.

Unit I Introduction

Financial Management: Nature — Objectives and Scope of Finance — Financial goals; Profit Vs
Wealth Maximization; Financial goals and objectives — Finance Functions — Organization of
finance function — Concepts of value and return. Financial Planning: Capital structure — Capital
structure theories — Determining capital structure— Leverages: Types and Measurement —
Analyzing alternate financial plans. (Self-study)

Unit I Sources of Long Term Finance

Shares — Debentures and term loans — Role of Financial institutions — Procedure for availing
term loans from banks (Self Study) — Asset based financing: leasing and Hire purchase — Project
financing — Venture capital. Cost of Capital — Meaning and significance of the cost of capital —
Firm v/s Project cost of capital — Specific and weighted average cost of capital.

Unit I1II Investment Analysis and Working Capital Management

Capital Budgeting — Techniques of appraisal of capital investment decisions — Risk analysis in
capital budgeting — Utility theory and capital budgeting. Working Capital Management: Concepts
of working capital — Determinants of working capital-Issues in working management. (Self—
study) — Working capital forecasting and Sources — Current Asset Management. Financial
Planning and Strategic decision making Implication of BCG model for strategic finance —
Shareholder Value Creation — Managerial implications of Shareholder Value. '

Unit IV Receivables Management

Credit policy: Nature and goals — Credit evaluation of individual accounts — Monitoring
receivables — Factoring — Inventory Management: Nature of inventories — Objectives and
Techniques — The inventory management process. (Self-study)

Unit V Cash Management

Facets of cash management — Motives of holding cash — Cash planning — Managing cash
collections and disbursement. (Self-study) — Determining optimum cash balance — Investment of
surplus cash — Selecting investment opportunities. Dividend policy: Aspects and Practical
considerations — Dividend theories — Forms of dividends — Stability in dividend policy — Corporate
dividend behaviour.

Total Hours: 75
34

15

15

15

15

15



Teaching Methods include class room interactions, case study presentations, group
discussions and field visits.

Note : Questions of Theory and Problems to be distributed as to 40% and 60% respectively

Text Books:
1. Pandey 1. (2021). Financial Management. Vikas Publishing House.

2. Sudarsana Reddy.(2012). Financial Management Principles and Practice. Himalaya
Publishing House.

Books for Reference:
. Prasanna Chandra (2019). Financial Management. Tata McGraw Hill,

1
2. Van Horne (2016). Financial Management & Policy. Prentice Hall.

3. Kulkarni (2016). Financial Management. Himalaya Publishing House.

4. Maheswari S. N. (2019). Financial Management. Sultan Chand & Sons.

5. Bhalla V.X. (2016). Financial Management. Sulthan Chand.

6. Khan M.Y & P.K Jain(2018). Financial Management. McGraw Hill Education (India)

private Limited.

Course Outcomes:

CO1. Understand the finance functions.

CO02. Gain knowledge on various sources of finance

CO3. Enhancement of knowledge on working capital management techniques

CO04. Acquire knowledge on investment decisions using capital budgeting techniques
CO5. Exposure to investment opportunities and dividend policies

CO-PO Mapping

CO/ PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS | PO9 | PO10 | PO11 | PSO1 | PSO2 | PSO3
PO

CO1 H H H H H H H H M H H H H H
CcO2 H H H H H H H H M H H H H H
CO3 H H H H H H H H M H H H H H
CO4 H H H H H H H H M H H H H H
CO5 H H H H H H H H M H H H H H
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Legal Aspects of Business
Semester IT1 Hrs. of instruction / week : 5
23MCOC16 No. of. Credits : 3

Course Objectives:

1.To understand the major business laws required for running business organizations

2.To educate on law relating to competition and consumer protection

3.To gain knowledge on law relating to pollution control and environment protection
Unit I Law relating to Transfer of Property
Transfer of Property: Definitions, types of properties, movable and immovable property, non-
transferable property, Rule against perpetuities, Provisions relating to sale, Mortgage charge,
Lease, Gift and Auctionable claim.
Unit IT Law relating to Intellectual Property
Intellectual Property: Concept and development of Intellectual property law in India, Law and
procedure relating to patents, Trademarks and copyrights, geographical indications, Design Act,
Overview of loss relating to other intellectual property rights, Intellectual property Appellate
Board- Case Study (Self Study).
Unit IIT Law relating to Societies and Trusts
Societies: Registration of societies(Self Study), suits by and against societies, enforcement of
judgement against societies, dissolution Trusts: Creation of a Trust, duties and liabilities of
trustees, rights and powers- Disabilities of trustees, Rights and liabilities of beneficiary.
Unit IV Law relating to Competition and Consumer Protection
Competition Act 2002- Concept - Anti competitive agreements, Abuse of dominant position,
combination, regulation of combinations, Competition commission of India, compliance of
completion law, Consumer protection in India, Consumer Protection Act 1986, Rights of
consumers, disputes and Redressal agencies - Case Study (Self Study).
Unit V Law relating to Information, Pollution Control and Environmental Protection
Right to Information Act, 2005 - Definitions, obligations of public authorities, exemption from
disclosure of information - Central Information Commission- Pollution control and sustainable
development, biodiversity and carbon credit, Government policy regarding environment,
Environment (protection) Act 1986, National Green Tribunal - Functions — Cyber Laws (Self-
‘Study).

Total Hours: 75
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Teaching methods include class room interactions, case study presentations and group
discussions.
Text book:
1. Akileshwar Pathak (2022). Legal Aspects of Business. Tata McGraw Hill New Delhi.
Books for Reference:
l. Ramachandra K, Chandrasekara Chandrakanth Kanakatte B, (2016). Legal Aspects
of Business, Himalaya Publishing House.
2. Singh Avtar (2021).Business Law. Eastern Book Company, Lucknow
3. Sharma J P and SunainaKanojia (2018). Business Laws. Ane Books Pvt. Ltd, New
Delhi.
4. Bhandari, Munish (2019). Professional approach to corporate laws and practice. Bharat
Law house, New Delhi.
5. Handbook of Corporate Laws (2015), Bharat Law house, New Delhi.
6. Kathiresan S Radha V (2014) Business Law. Prassana Publishers Chennai.
7. Sathish BMathur (2016).Business Law. Tata McGraw-hill Education. New Delhi

Course Outcomes:

COLl. Ability to understand the laws relating to the transfer of property and claim settle'ment
procedures '

CO2. Familiarize with the concept of intellectual property law

CO3. Ability to understand the rights, powers, duties and liabilities of trustees

CO4. Acquire knowledge on Competition and Consumer Protection Act

CO5. Knowledge on Right to Information Act and environmental protection.

CO-PO Mapping

CO/ | PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS | POY | PO10 | PO11 | PSO1 | PSO2 | PSO3
PO

Co1 H H H H M M H H L H H H M M

(607 H H L L M M M H - H H H H H

COo3 H L H H H H M H L H H H H H

co4 H H H M - M H H L M H H H H

COs H H H M - H M H L H H H H H




Human Resource Management

Semester - I11 Hrs of instruction /Week: 4
23MCOC17 No. of Credits: 3

Course Objectives:
I. To gain knowledge on structure and strategy of HR management
2. To learn manpower planning and selection procedure
3. To acquire knowledge on appraisal of personnel and financial compensation

Unit I Introduction

Human Resource Management —Definition - Objectives- Functions- Evolution and growth
ofHRM- Qualities of good HR Manager- Changing roles of a HR Manager- HRM Models-
Environment of HRM- Problems and challenges of a HR Manager- Planning the Human
resources-Importance- Factors affecting HRP- Steps in human resources planning—job analysis-
Job description- Jobspecification.

Unit II Recruitment and Selection

Recruitment and Selection: Nature- Factors- Procurement process- Evaluation and Control
Placement- Induction- Objectives of recruitment sources- Internal and External recruitment -
Testing- Interviews- Types- Barriers.

Unit III Training and Development

Training and Development: Orientation-Nature- Process-Career Development- Management
development- Assessment of training needs- On the Job training methods- Off the job training
methods-Evolution of effectiveness of training programmes.

Unit IV Compensation, Appraisal and Discipline

Compensation- Components- Theories- Importance- Factors- Challenges- Wage policy in India-
Concepts of Wages. Appraisal- Nature-Process- Challenges- Emerging Trends- Legal issues.
Discipline- Types- Drivers- Benefits- Managing Employee Conflict-Managing Employee
Experience.

Unit V Industrial Relation and Digitalisation of HRM

Industrial Relation- Nature- Importance- Approaches- Parties- Strategy- Nature of disputes- Trade
union- Managing Unions- Collective Bargaining. Digitalisation of HRM-Digital Organisation-
HR Information System- HR Analytics.

Total Hours: 60

The Class-room interaction is supplemented by Field HRM Visits, Case Studies
presentation, Discussion and team-oriented sharing of knowledge inputs via c-group.
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Text Books:

L.

Aswathappa, K.,Sadhna Dash (2022), Human Resource Management. Tata McGraw Hill
Education India Pvt Ltd, New Delhi.
Subbarao P., (2021). Essentials of Human Resource Management and Industrial Relations.

Himalaya Publishing House, Mumbai.

Books for Reference:

I.
2.

Prasad L M (2018). Human Resource Management. Sultan Chand and Sons, New Delhi
Vikash Arora, Seema Arora (2015). Human Resource Management, Global Academic
Publishers & Distributors, New Delhi.

Seema Sanghi (2017). Human Resource Management, Vikas Publishing House, New
Delhi.

Sharon Pande and Swapnalekha Basak (2016). Human Resource Management Text and
Cases, Vikas Publishing House, New Delhi.

Course Outcomes:

col.
CO2.
CO3.
CO4.
COs.

Gain knowledge on HR management and planning

Learn the recruitment and selection process of manpower

Familiarity on training and developmental programmes for personnel

Know the procedures and practices in compensation appraisal and discipline

Understand the significance of industrial relation and digital environment of HR

CO - PO Mapping

PO1 | PO2 | PO3 | PO4 | POS | PO6 | PO7 | POS | PO9 | PO10 PO11 | PSO1 | PSO2 | PSO3

CoO/

PO

co1 H H H H H H H H M H H H H H
CO2 H H H H H H H H H H H H H H
CO3 H H H H H H H H H H H H H H
CcO4 H H H H H H H H H H H H H H
COos H H |H H H H H H H H H H H H
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Elective I Paper II - Finance )
Security Analysis and Portfolio Management
Semester — III Hrs. of Instruction / Week: 5
23MCOC18A No. of Credits: 4

Course Objectives:

1. To understand the basic concepts of investment
2. To learn the tools and techniques of investment analysis
3. To understand the portfolio construction and evaluation

Unit — I: Investment Principles
Basics of Investment — Nature and Scope of Investment Analysis — Elements of Investment -
Approaches of Investment — Concepts of Risk & Return— Types of Risk— Measurement of Risk
and Return— Measurement of Risk and Return through CAPM- Elements of the Model —
Financial Assets. (Self — Study)

Unit — II:Valuation of Equity Shares

Equity— Risk and Return— Capitalization of Dividend —Earning and Cash Flows — Profit Earning
Approach (PE) (Simple Problems only) Valuation of Debt Securities :Types of Bonds —Interest
Rate Risk and Purchasing Power Risk- Yield Curves — Risk Management in Bonds — Bonds
Duration (Simple Problems only) . (Self — Study)

Unit — ITII:Fundamental and Technical Analysis

Fundamental Analysis: Economic — Industry and Company Analysis — Sources of Information for
Analysis. Technical Analysis — Types of Charts — Dow Theory, Elliott Wave Theory, Odd Lot
Theory— Moving Average Analysis —Efficient Market Hypothesis. (Self-Study)

Unit — IV:Portfolio Process and Management

Portfolio — Basic Principles — An Overview — Planning and Implementation.Portfolio
Objectives— Portfolio Monitoring — Constraints — Portfolio Types and their Needs — Statement of
Investment Policy.Portfolio Management: Portfolio Analysis — Traditional v/s Modern -
Rationale of Diversification Markowitz Theory — Effect of Combining Two Securities —Portfolio
Selection Measurement of Risk and Return (Simple Problems only). (Self—Study)

Unit — V:Portfolio Analysis

Sharpe the Single Index Model — CML — Constructing Optimal Portfolio (Simple Problems only)
—Evaluation of Portfolio Performance: Measures — Reward to Variability and Rewards to
Volatility — Sharpe’s, Trynor’s, and Jenson’s Performance Indices —Portfolio Revision (Simple
Problems only).(Self-Study)

Total Hours: 75

Teaching Methods include Class Room interactions, Case Studypresentations, group
discussions and field visits.
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NOTE: Question Paper shall cover 60 percent and Theory 40 per cent Problem

Text Books:

1. Ranganatham.M and Madhumathi R (2021). Investment Analysis and Portfolio
Management, Pearson Education (India) Private Limited, New Delhi.

2. Bhalla V.K (2022).Investment Management, Security Analysis and Portfolio
Management. Sultan Chand and Company, New Delhi.

Reference:

1. Fisher, Donald E and Ronald J Jordan(2022). Security Analysis and Portfolio
Management, Prentice Hall, New Delhi.

2. PratapGiri S.(2021)./nvestment Banking. Tata McGraw hill, New Delhi.

3. Avadhani V.A (2022). Investment Management. Himalaya Publications, Mumbai.

4. Kevi.S (2022). Security Analysis and Portfolio Management. Prentice Hall, New Delhi.
5

. Punivathy Pandian (2021). Security Analysis and Portfolio Management. Vikas
Publishing House, New Delhi.

6. Suyash N Bhatt (2022). Security Analysis and Portfolio Management. Wiley Publisher,
United States.

7. Jay M Desai and Nisarg A Joshi (2015). Investment Management, Wiley Publishers
United States.

b

Course Outcomes

COL1. Understand the elements, investment principles and risk return model

CO2. Acquisition of knowledge on cash flow and profit earning approach

- CO3. Develop the skill to understand the technical analysis

CO4. Comprehensive know-how in understanding modern portfolio management techniques
and measures

COS. Application of different measures for portfolio evaluation.

CO - PO Mapping

CO/PO | PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | POT PO8 | PO9 | PO10 | PO11 | PSO1 | PSO2 | PSO3
Cco1 H H H H H H H H H H H H H H
1607 H H H H H H M H H H H
COo3 H H H H H H H H H H H H H H
Co4 H H H H H H H H H H H H H H
CO5 H H H H H H H H H H H H H H
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Elective II Paper II — Marketing
International Marketing

Semester - I1I Hours of Instruction /per week: 5
23MCOC18B No. of Credits: 4

Course Objectives:

1. To familiarize with international market entry strategy
2. To learn the international marketing environment and market segmentation
3. To analyse of the pricing strategies and product classifications globally

- Unit I Introduction
International Marketing — Definition, Importance, Difference between Domestic marketing and
International Marketing — Management orientations, - Driving and Restraining Forces of
International Marketing - Market needs , Technological Cost |, quality, Communication and 13
Transportation , Leverage - Restraining forces of International Marketing - Market
Differences, Myopia, Organizational Culture - Barriers to entry (Self Study). '

Unit IT International Marketing Environment

International Marketing Environment: Economic Environment - Economic System Market
Development - Low Income and High Income countries, Political, Legal and regulatory
Environment — International law, Sovereignty of nations - Stability of Government policies
protection of intellectual property rights. Basis of Legal Systems - Commercial Law with countrie:

- Marketing Laws - Cultural Environment - Elements of Culture - Culture Knowledge 15
Cultural Values. Business Customs in International Marketing - Required Adoptions -
Methods of doing Business, Business Ethics (Self Study).

Unit IIT International Marketing Segmentation, Targeting and Positioning

International Marketing Segmentation, Targeting and positioning , Marketing Research - Planning
for Global Markets —Decision criteria for International business, Foreign Market entry and
expansion strategies,: Exporting , Branches , Subsidies, Licensing agents and Distributors , Join 15
venture — Manufacturing - Assembly operations - Management operations - Management contract.,

- Turkey operations — Acquisitions — Internet - Franchising Consortia - Counter trade,
strategic International Alliance - Foreign Direct Investment - Factoring and Forfeiting (Self
Study)

Unit IV Product and Pricing Decisions

Product Decisions: Product classification for local, national, international and global market,
Product Positioning- Product saturation, Product design considerations, Attitude toward country o”
origin, New products in international marketing- Green Marketing and Product Development

Global Brands , Packaging - International Product Life Cycle- International Product- Industrial
Product - Marketing Services Globally.
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Pricing Decision: Environmental influences on Pricing decisions, International Pricing objectives
and strategies, Gray market goods, Dumping, Transfer pricing, Pricing policy for
International markets (Self Study).

Unit V Distribution and Promotion Decision
Distribution Decisions: Channel objectives and Constraints, Distribution channels — Consumer
products, Industrial products, global retailing, Determinants of Channel Types, International
Channel innovation, Channel strategy for new market entry. Promotion decision : Promotion Mix,
Global Advertising and Branding, advertising content, selecting an advertising agency, advertising
appeals, and product characteristics, Cultural considerations, Global promotion-Public relations,
Personal selling, Sales Promotion, Direct marketing, Tradeshows and sponsorships promotion
(Self Study)

Total Hours: 75

Teaching Methods include class room interactions, case study presentations, group
discussions and field visits.

Text Book

1. Philip.R. Cateora and John. L. Graham(2019). International Marketing. Tata McGraw
Hill, .
Books for Reference

1. Francis Cherunilam(2018). International Marketing. Himalayan Publishing House, New
Delhi.

2. MathurU.C(2008). International Marketing Management. Sage Publication India Private
Limited, New Delhi.

Course Outcomes:

CO1. Understand the fundamental concepts of international marketing

CO02. Acquire knowledge on international laws relating to market

CO3. Understand the market segmentation strategies in global market

CO4. Learn the product selection and pricing strategies for global marketing

COs5. Understand the distribution channels and promotional activities in global perspectives.

CO-PO Mapping

‘i,%’ POl | PO2 | PO3 | PO4 | PO5 | POG | PO7 | POS | PO9 | PO10 | PO11 | PSO1 | PSO2 | PSO3
cor |[H |[H [M [H (M |H |H |H |L |# H |H H H
co2 |[H [H |[M M |[L |H [(H |[H |L |H H H H H
co3 |[H [H |[M [M [L [H |M |H |L |H H H H H
co4 |[H [H [M [M |[L [M |H |H |L |H H H H H
cos |[H |[H |[M [M (L |[M |H |H |L |H H H H H
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Elective I Paper III- Finance
International Financial Management

Semester - I Hours of Instruction /per week: 5
23MCOC19A No. of credits : 3

Course Objectives:
1. To acquaint knowledge on international financial functions.
2. To gain knowledge on foreign exchange market mechanism.
3. To get exposure on international financial instruments.

Unit I: An Overview of International Financial Management

Meaning - Nature and scope of international financial management - Comparison between
International financial management and domestic financial management - Rewards and risks in
International business. Balance of payments - Structure of BOP — Equilibrium - Disequilibrium and
adjustment- Convertibility of rupee -Developments in International Monetary System -Floating
Exchange Rate - International Liquidity (Self-study).

UNIT II: Foreign Exchange Market

Foreign Exchange Market: Features - Exchange rate quotation — Foreign Exchange Rate Theories-
Determination of exchange rate in spot market and forward market - Factors influencing
exchange rate (Self Study). Management of foreign exchange mechanism- Exchange risk-
classification of exchange exposure- Translation, Transaction and real operating exposure -
management of foreign exchange exposures.

Unit IT1: International Capital Budgeting and Taxation

International capital budgeting- Evaluation criteria- Computation of the cash flow- Cost of capital-
Real options and Project appraisal- International working capital management- Working capital
policy- financing of current assets- International taxation- Bases of International tax system-
Types of taxes- Tax havens- International Tax Management Strategy (Self-study).

Unit IV: International Financial Instruments

Channels of international flow of funds - Euro currency markets - Euro credit - Euro bonds -
Types of euro bonds - Euro currency deposits - Euro notes - Euro issues - Foreign currency
convertible bonds -Depository receipts - Global depository receipts and American depository
receipts— External commercial borrowings-Issue mechanism — International banking-
International financial institutions - IMF - World bank(Self-study)

Unit V: Financing of Foreign Trade
Introduction to foreign financing - Export financing - Pre-shipment and post- Shipment finance -
Documentation formalities and procedures for the grant of packing credit -Documentations
formalities and procedures for the grant of post shipment finance. Sources of Import Finance:
Modes and sources of import finance - Methods of payment - Role of letter of credit in import
finance — Role of EXIM Bank (only theory). Currency futures and options markets:
derivatives- Currency futures and options- Financial swaps. Corporate Exposure
Management (Self-study)

Total Hours: 75
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The classroom interaction is supplemented by Field visits to International Financial
Institutions /Short term courses / Projects in Business units Case Study Presentation,
Discussion and team oriented sharing of knowledge inputs via C- group

Text Books:

1. Sharan. V (2016). International Financial Management. Prentice Hall of India private
Limited, New Delhi.

2. MadhuVij (2021), International Financial Management. Excel Book Private Limited, New
Delhi.

Books for Reference:
1. Apte P.G. 2020). International Financial Management. Tata McGraw Hill, New Delhi.
2. BhallaV K (2017). International Financial Management. Anmol Publications, New Delhi.

3. Jeevandam C. (2020). Foreign Exchange and Risk Management. Sultan Chand and Sons,
New Delhi.

4. Shapiro (2016). Multinational Financial Management, PHI.
Course Outcomes:

CO1. Knowledge on nature and scope of international financial management
CO02. Knowledge on foreign exchange exposure and management
CO03. Understand the working capital management and capital budgeting in the global scenario
CO04. Knowledge in various international financial instruments for raising funds in international
Market
COS5. Awareness on financing of foreign trade.
CO - PO Mapping

CO/PO | PO1 PO2 PO3 PO4 POS | PO6 | PO7 PO8 | PO9 PO10 PO11 | PSO1 | PSO2 | PSO3
CO1 H H H H H H H H H H H H H H
CO2 H H H H H H H H H H H H H H
CO3 H H H H H H H H H H H H H H
CO4 H H H H H H H H H H H H H H
COs H H H H H H H H H H H H H H
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Elective II Paper III - Marketing

Customer Relationship Management

Semester — I11 Hours of Instruction /per week: 5
23MCOC19B No. of credits :3

Course Objectives:
1. To familiarise the concepts and principles of Customer Relationship Management
(CRM)
2. To gain insight on changing trends in IT enabled functions of CRM
3. To appreciate CRM implementation and management of customer relationship in
organisations perspective

Unit I: CRM Concepts

CRM concepts: Customer - Value, Customer Expectation, Customer Centricity, Customer
Acquisition, Customer Retention, Customer Loyalty, Customer Lifetime Value. Customer
Experience Management, Customer Profitability, Customer Satisfaction Measurements, Web
based Customer Support.Benefits of CRM, Types of CRM, Scope of CRM, E- CRM features,
Difference between CRM and E- CRM(Self Study). CRM - Service/ Sales Profiling - Service
Level Agreements (SLAs) - creating and managing effective SLAs.

Unit I CRM in Marketing

CRM in Marketing: One-to-one Relationship Marketing - Cross Selling &Up Selling - Behaviour
Prediction - Customer Profitability & Value Modelling, Channel Optimization - Event-based
marketing. CRM and Customer Service: The Call Centre, Call Scripting -Relevance of CRM for
Hospital services, Banking and Financial services and Insurance sector (Self Study).

Unit III Sales Force Automation

Sales Process - Activity Contact - Lead and Knowledge Management. Field Force Automation -
CRM links in e-Business: E-Commerce and Customer Relationships on the Internet - Enterprise
Resource Planning (ERP) - Supply Chain Management (SCM) - Supplier Relationship
Management (SRM) - Partner Relationship Management (PRM) (Self Study).

Unit IV Analytical CRM

Managing and sharing customer data - Customer information databases - Ethics and legalities of
data use - Data Warehousing and Data Mining concepts - Data analysis: Market Basket Analysis
(MBA) - Click stream Analysis - Personalization and Collaborative Filtering (Self Study).

Unit V CRM Implementation

Defining success factors, preparing a business plan —requirements — justification — processes-
Challenges of CRM Implementation (Self Study). Choosing CRM tools: Defining
functionalities, Home grown versus out-sourced approaches - Managing customer relationships:
conflict, complacency, resetting the CRM strategy. Selling CRMInternally: CRM development
Team - Scoping and prioritizing - Development and delivery- Measuring CRM performance,
CRM Metrics

Total Hours: 75

Teaching Methods include class room interactions, case study presentations and group

discussions.
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Text Book:

1. Stanley A.Brown (2016), Customer Relationship Management (CRM).John Wiley & Sons,
Canada ltd.

Books for Reference:
1.Alok Kumar Rai (2011), Customer Relationship Management, Concepts and

Applications,Prentice Hall of India Pvt.Ltd, New Delhi.

2.Jagdish N Sheth, Parvatiyar Atul, G Shainesh (2017), Customer Relationship
Management:Emerging Concepts, Tools and Applications. Tata McGraw Hill Education, New
Delhi.

3.Alok Kumar, Chhabi Sinha and Rakesh Sharma (2016), Customer Relationship
Management, Concepts and Applications. Bizantra Publication,New Delhi.

4.Bernd H Schmitt (2016), Customer Relationship Management: A Revolutionary Approach to
Connecting With Your Customers. John Wiley & Sons.INC, Canada.

5. Paul Greenberg (2016), CRM at the Speed of Light Capturing and Keeping Customers In
Internet Real Time. McGraw Hill Publication, Osborne.

6.Jill Dyche (2016), The CRM Handbook: A Business Guide To Customer Relationship
Management, Addison Wesley Information Technology Series,New York.

7.Jas Preet Kaur Bhasin, (2014), Customer Relationship Management, Dream Teach Press, New
Delhi.

Course Outcomes:

CO1. Understand the CRM concepts and its importance

CO02. Recognise the role of CRM in Relationship Marketing

CO3. Familiarity with use of CRM in relevant functional areas of e-business
CO4. Exposure to manage and analyse customer data

CO5. Acquire Knowledge on CRM tools and implementation

CO - PO Mapping

(i,%/ PO1 PO2 PO3 PO4 POS PO6 PO7 PO8 | PO9 PO10 | PO11 | PSO1 | PSO2 | PSO3
Co1 H H H H H H H H H H H H H
CO2 H H H H H H H H H H H H H
Cco3 H H H H H H H H H H H H H H
Co4 H M H H H ' H M M M H H H H H
Cos H H H H H H H H H H H H H H
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Business Environment (Open Book Test)
Semester - I11 Hours of instruction per week :3
23MCOC20 ' No. of credits :3
Course Objectives:

1. To gain knowledge on changing dimensions of business environment
2. To educate various environmental factors affecting business
3. To enhance the knowledge on international business environment

Unit I Theoretical Framework of Business Environment

Concept,significance and nature of business environment; Elements of environment — internal and
external; Changing dimensions of business environment; Techniques of environmental scanning
and monitoring.

Unit IT Economic Environment of Business

Economic systems and business environment, Economic planning in India; Government policies-
industrial policy, fiscal policy, monetary policy, EXIM policy; Public Sector and economic
development; Development banks and relevance to Indian business; Economic reforms,
liberalization and structural adjustment programmes.

Unit IITI Political and Legal environment of Business

Critical elements of political environment; Government and business; Changing dimensions of
legal environment in India; MRTP Act, FEMA and licensing policy; Consumer Protection Act.

Unit I'V Socio-Cultural Environment

Critical elements of socio-cultural environment; Social institutions and systems; Social values and
attitudes; Social groups; Middle class; Dualism in Indian Society and problems of uneven income
distribution; Emerging rural sector in India: Indian business system: Social responsibility of
business; Consumerism in India.

Unit V International and Technological Environment -

Multinational corporations; foreign collaborations and Indian business: Non-resident Indians and
corporate sector; International economic institutions — WTO, World Bank, IMF and their
importance to India; Foreign trade policies; Impact of Rupee devaluation; Technological
environment in India; Policy on research and development; Patent laws; Technology transfer,
Online Services, E-Commerce, Indian conditions of E-commerce, Electronic Banking and
Franchise Business.

Total Hours: 45

Teaching Methods include class room interactions, case study presentations, group
discussions and field visits.
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Text Books:

1. Aswathappa K (2022).Essentials of Business Environment.Himalaya Publication, Delhi.

2. Francis Cherunilam (2017). Business Environment and Policy. HPH Delhi.

Books for Reference:

Adhikary M.,(2012), Economic Environment of Business.Sultan Chand & sons, New Delhi.

2. Ghosh, Biswanath (2007). Economic Environment of Business. Vikas Publication, New
Delhi.

Government of Indian Economic Survey, Various Issues.
4. Sengupta N.K. (2009), Government of Business in India, Vikas Publications, New Delhi .

RuddarDatt and K.P.M.Sundaram (2009), Indian Economy, Sultan Chand & co, New
Delhi.

6. Ishwar C. Dhingra (2009), The Indian Economic Environment and Policy. Sultan Chand &
sons, New Delhi.

7. Vivek Mittal (2007), Business Environment, Excel Books, Made Gowda J. Deep
publications Private Ltd. New Delhi.

Course Outcomes:

CO1. Understand the significance of business environment

CO2. Acquire of knowledge on economic system and government policies for businesses
CO3. Gain knowledge on changing dimensions of legal environment

CO4. Understand the socio-cultural environmént

CO5. Understand to global business environment

CO-PO Mapping

CO /| PO1|PO2[PO3|PO4]PO5|PO6 | PO7 | POS | PO9 | PO10 | PO11 | PSO1 | PSO2 | PSO3
PO

Co1 H H H H M H H H H H H H H H
CcOo2 H H H H H H H H H H H H H H
CO3 H H H H H H H H H H H H H H
CO4 H H H I H H H H H H H H H H
COs5 H H H H H H H H H H H H H H
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Banking and Insurance Services (Self-Study)

Semester - I11 Hours of instruction per week: 1
23MCOC21 No. of credits: 4

Course Objectives:

1.To acquire knowledge on the banking and insurance services in the era of globalization
2.To develop the skills in knowing the risk management in the banking and insurance sector
3.To get awareness on policy servicing and claims settlements

Unit I Banking System
Indian Banking System: Nature -Public and Private sectors Banks in India- Reserve Bank of

India: Organisation - Role and functions -Techniques of credit control. Concept of Retail Banking,
Corporate Banking and Wholesale banking, Treasury Management - banking Sector reforms.
Commercial Banking Operations: Payment and settlement system-New age clearing and new age
payment, RTGS, SWIFT, NTGS, KYC Norms and Anti— Money Laundering, FEMA.

Unit IT Services of Banks

Negotiable Instruments: An overview of -Endorsements, Cheques -Payment and collection - Bills
of Exchange and Promissory Notes. Loans and Advances- Priority sector lending. Non-
Performing Assets — Introduction - Provision for NPAs, Management of NPAs, Basel I & Basel I
Norms. Innovations in Banking - E-banking- Mobile banking- Overview of Micro Finance- New
Products & Services- Factoring — Securitisation — Banc assurance - Mutual Funds etc.

Unit IIT Introduction to Insurance

Importance of risk management-Concept of risks, meaning - Nature and causes of business risk
Types of business risk-Methods of handling risks, enterprise risk management. Insurance -Nature
-scope - significance, Indian Insurance Industry- Salient features of IRDA Act. Life insurance -
Essential features - advantages and types of life insurance products - Annuities - Measurement of
risk and Morality Table. Life insurance.

Unit IV General Insurance

General Insurance- Meaning and origin, Nature and growth. Fire Insurance-Meaning, nature,
Policies and conditions of fire insurance- Subrogation and . Reinsurance -Marine insurance-
Meaning, nature, Principles of marine insurance - Policies and conditions to marine insurance -
Accident and motor insurance -Concept of health insurance and Catastrophe insurance

Unit V Pricing and Claims Settlement

Insurance pricing - Pricing objectives - Insurance rating methods-Calculation of premium

Methods of loading - Classification of expenses - Payment of premium - Rate making

underwriting —Purpose - principles of underwriting - Underwriting Process-Rate determination -

Types of underwriting. Channels of distribution - Insurance intermediaries and their functions -
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Banc assurance - Policy servicing and Claims settlement in life insurance and Non-life insurance -
Insurance document - Nomination and assignment - Alteration — Revival - Policy loans -
Surrender value - Issue of duplicate Policy - Lost policies. Claims Settlement in Life Insurance -
Improvements in policy servicing.

Total Hours: 15

Teaching Methods include class room interactions, case study presentations, group
discussions and field visits.
Text Book:
1.Jyotsna Sethi, Nishwan Bhalia (2016), Elements of Banking and Insurance Prentices, Hall of
India, New Delhi. ;
Books for Reference:
1.Agarwal O. P (2018), Banking and Insurance. Himalaya Publishing House, Mumbai.
2.Sharma K.C (2016), Modern Banking in India.Deep and deep Publications Private Ltd, New
Delhi.
3.Bodla B.S, Gars M.C, Singh K.P (2016), Insurance Fundamentals, Environment and
Procedure. Deep and Deep Publications Pvt Ltd, New Delhi.
4.Mishra M.N, Mishra S.B (2016), Insurance principles and Practices. Sultan Chand and
company Ltd, New Delhi.
5.Niti Bhasin (2016), Banking Development in India 1947 — 2007 .New century Publications, New
Delhi.

Course Qutcomes:

COLl. Proficiency in understanding the functions of banking service

CO2. Acquisition of knowledge on risk management of banking sector.

CO03. Develop the skill to understand the different kinds of insurance and its policies

CO4. Comprehensive know-how in understanding principles of reinsurance

CO5. Well-versed in the policy and claim settlement of insurance, various banking and
insurance acts with major provisions

CO-PO Mapping
CO/PO | PO1 | PO2 | PO3 | PO4 | POS | PO6 | PO7 | PO8 | PO9 | PO10 | PO11 | PSO1 | PSO2 | PSO3
Cco1 H H H H H H H H H H H H H H
CO2 H H H H H H H H M H H H H H
CcOo3 H H H H H H M H H H H H. H H
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COS H H H H H H H H H H H H H H
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International Business

Semester - IV Hours of Instruction per week:5
23MCOC23 No. of Credits :3

Course Objectives:

1.To gain knowledge on international trading environment
2.To get a light upon supply chain management and international logistics system
3.To learn international economic organizations

Unit I Introduction

Globalization - Introduction - Globalization of world economy - Implication-Globalization

of Indian business-International business contrasted with domestic business - complexities of
international business; Internationalization Stages and Orientations. Modes of entry into
international business-National and foreign environments and their components - Economic,
cultural and political-legal environments; Global trading environment - Recent trends in world
trade in goods and services; Trends in India’s foreign trade. Social issues in international
business (Self-study).

Unit IT International Trading Environment

Protectionism - Tariff and non-Tariff barriers - Commodity agreement - Cartels - State trading -
Trade blocs - European union - SAARC - SAPTA - GATT & WTO - GATS, TRIMS, TRIPS and
PATENTS. Trade policy and Export Promotion: Trade strategies - Trade strategy of India - EXIM
policy — Regulation and promotion of foreign trade. Export promotion - Promotional set up -
Incentives - Production and marketing assistance facilities - EPZs, EOUs, TPIs, SEZs - Export
houses and trading houses (Self-study).

Unit III International Operations Management

Supply chain and value chain management - Make (or) Buy - Global sourcing -
Partnering /Relationship marketing - Global networking of operations - Location strategy -
International logistics. International Monetary System : The Pre-Bretton Woods period - The
Bretton woods system-Emergence of managed floating-EMS, ECU and EURO-The Euro Dollar
market-Foreign exchange market - Determination of exchange Rates - Exchange control -
Exchange Rate System - Classification - Convertibility of rupees - Devaluation - Managing
currency exchange risk (Self-study).

Unit IV International Economic Organizations

International Monetary Fund - Financing facilities and policies - Process of IMF lending -IMF and
International Liquidity — World Bank - International finance corporations -Asian Development
Bank-UNCTAD-UNIDO-International Trade Center. International Investment and Finance:
Types of foreign private investment - Significance of foreign investment - Trade and investment-
Factors affecting international investment - Growth - Proportion of FDI - India - Foreign
investment by Indian companies - International trade finance - Institutional finance for
export- Forfeiting - Export credit risk insurance (Self-study)

Unit V - International Investments & MNCs

Types and significance of foreign investments- Factors affecting international investment- Growth
and dispersion of FDI- Cross border mergers and acquisitions- Foreign investments in India- The
New Policy- EURO/ADR issues- M&A- Indian companies going global.
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Definition and Meaning- Importance and dominance of MNCs in India- Transfer of Technology-
global competitiveness- Indicators of competitiveness- Competitive advantage of nations-
Technology and Global competitiveness (Self Study).

' Total Hours:75

Teaching Methods include class room interactions, case study presentations and group
discussions.

Course Outcomes:
CO1. Understand the concept of globalization and analyze the international business environment

CO2. Acquire knowledge on international trade agreements and trade strategies
CO3. Learn on international logistics system and monetary system

CO04. Understand to international economic organizations

CO5. Understand the foreign direct investment and its impact on Indian business

Text Book:

1. Francis Cherunilam (2020), International Business, Prentice Hall of India, New Delhi.

Books for Reference:

1. Avadhani V.A (2018), International Finance, Himalaya Publishing House.
2. Justin Paul (2018),/nternational Business, Prentice Hall of India, New Delhi.
3. Bhalla.V.K, (2018), International Finance Management, Ammol
Publications, New Delhi.
4. Apte.P.G, Sanjeevan Kapse (2020), International Finance Management, Tata
McGraw Hill Publications, New Delhi.
5. Charles W.L.Hill (2016), International Business, Tata McGraw Hill
Publishing Company, New Delhi.
6. Subba Rao.P (2015), International Business, Himalaya Publishing house.
Course Qutcomes:
CO1. Understand the concept of globalization and analyze the international business environment
CO2. Acquire knowledge on international trade agreements and trade strategies
CO3. Learn on international logistics system and monetary system
CO04. Understand to international economic organizations

COS. Understand the foreign direct investment and its impact on Indian business
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Elective I Paper IV — Finance
Tax Planning and Management
Semester - IV Hours of Instruction per week :5
23MCOC24A No. of Credits : 4

Course Objectives:

1.To learn the provisions of India Income Tax

2.To gain knowledge on computation of gross total income of an assesses
3. To understand the tax planning techniques of assesses

Unit I Indian Income Tax Act

Introduction - Basic Concepts - Definition of various terms (Self-study) - Tax planning and Tax
management - Tax planning versus Tax avoidance and Tax evasion. Residential status an¢ 15
Incidence of Tax: Determination of Residential status for different assesses - Scope of tota
income based on residence of assesses. Exempted Income: Income exempt under section 10 and
10A - Income exempt under section 13 A (Self-study).

Unit II Income from Salaries, House Property Business and Profession

Salaries - Meaning, Allowance, Perquisites, and Profits in lieu of salary - Computation of salary
income tax - Tax planning. House property - Annual value - Income from self-occupied house
Let out properties - Computation of income from house property - Tax planning. Profits and Gain: 15
from Business or Profession: Meaning - Methods of accounting - Computation of profits ana
gains of business or profession - Tax planning.

Unit III Capital Gains and Other Sources

Capital gains - Capital assets - Types of capital gains - Exemption - Computation of capital gain -
Tax planning. Income from other sources - Item chargeable - Deduction, exemptions
Computation and Tax planning. Setoff and Carry Forward of Losses: Clubbing of income - Setof
and carry forward of losses (Self-study) - Deduction from Gross total income - Computation of
total income - Rates of taxes and tax liability. Tax Deductions Tax deduction at source - Advance
payment of tax. E -filing of income-tax returns

15

Unit IV Assessment of Various Assesses
Assessment of individual: Clubbing of income - Partnership firm - Companies - Computation o 15
tax and tax management.

Unit V Tax Planning

Tax planning with respect to setting up of new business; make or buy decision; own or lease a
asset; retain; renewal or replacement of assets; shut down or continue operations. Internationa
Taxation: Double taxation and its avoidance mechanism: Transfer pricing (Self - Study).

Total Hours: 75

Teaching Methods include class room interactions, case study presentations, group
discussions and field visits.
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Text Books:

1. Singhania, Vinod K (2023), Direct Tax Planning and Management. Taxmann Publication,
New Delhi. ‘
2. Mehrotra H C, Goyal SP (2023), Direct taxes Law & Practice. Sahitya Bhavan, New Delhi.

Books for Reference:

l. Gaur. V P, Narang. D B, Puja Gaur, Rajeev Puri (2023), Income Tax Law and
Practice.Kalyani Publishers, New Delhi.

2. Bhagawathi Prasad (2023), Direct Taxes Law and Practice. Wishwa Prakashan, New Delhi.

3. Dinkar Pagar (2023), Income Tax Law and Practice.Sultan Chand & Sons, New Delhi.

Course Outcomes:

CO1. Compare and contrast tax planning, tax management and tax evasion
CO02. Knowledge on tax planning under various heads of income

CO3. Computation of gross total income of an assesses

CO4. Computation of tax liability of various assesses

COs5. Understand the provisions relating to corporate tax planning

CO-PO Mapping

CO/PO | PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS POY9 | PO10 | PO11 | PSO1 | PSO2 | PSO3
Cco1 H H H H H H M M M H H H H L
CO2 H H H H H H M M M H H H H M
CO3 H H H H H H M M M L M H H M
CO4 H H H H H H M M M L M H H M
Cos5s H H H H H H L M L H H H H M
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Elective IT Paper IV - Marketing
Service Marketing

Semester - IV Hours of Instruction per week :5
23MCOC24B No. of credits :4

Course Objectives:

1. To understand the marketing mix elements in service marketing
2. To gain knowledge on segmentation, targeting and positioning of services
3. To analyse the service marketing mix for selected services

Unit I Introduction to Service Marketing

Services - Nature and definitions-Classification of services - Evaluation of services as value
contribution - Contribution of services sector to the economy - Services marketing —Definition -
Difference between services and goods - Significance of service marketing —Service Marketin; 15
mix - Product, Price, Place, Promotion, Physical evidence, People Process , Productivity
Evolving environment of services - Macro and micro environment forces driving growth of

- services - Global environment of services (Self Study).

Unit II Service Marketing Planning, Segmenting, Targeting and Positioning

Service Marketing Planning - Market opportunity analysis - Market Research - Marketing
information system. Segmenting - targeting and positioning of services (Self Study).Need and
importance - Problems of segmentation.

Unit III Pricing and Distribution

Pricing of Services - Objectives - Approaches — Methods - Problems in Pricing - Distribution 0 45
services (Self Study). Service location decision - Role of intermediaries - Designing
communication mix for services.

Unit IV Service Quality and New Service Development

Service Quality - Quality standards - Bench Marking - Measurement of service quality - Total
quality management - Improving service quality and productivity - The Gap model-Factors and 15
Techniques to Resolve the Gaps in services. New service development - Planning and creating

services - Identifying and classifying - Supplementary services —Service life cycle (Self Study)
- Branding of services.

Unit V Marketing of Services

Marketing of Services with special reference to Financial Services: Banks, Insurance anc
Consultancy - Health Services - Hospitality Services including Travel, Hotels and Tourism
Professional Services - Public Utility Services - Communication Services - Educational
Services (Self Study).

Total Hours: 75
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Text Books:

Books for Reference:

Biztantra Publications, New Delhi.

Rama Mohana Rao K., (2011), Services Marketing. Pearson Education.

Jha S.M (2018).Services Marketing. Himalaya Publishing House, New Delhi.
Bhattacharjee, (2017), Service Management —an Indian Perspective. JAICO Publishing
House,New Delhi
Kenneth E. Clow, David L. K. Kurtz, (2007), Services Marketing— an Indian Perspective.

1. Helen Woodruffe (2016), Services Marketing. Macmillan India Ltd. New Delhi.

2. James A. Fitzsimmons and Mona J. Fitzsimmons (2016). Services Marketing. Tata

McGraw Hill Publishing Co. Ltd. New Delhi.

3. Reddy P.N.,Appannaiah, Nirmala(2016), Services Marketing. Himalaya Publishing House,

Mumbai.

4. Valarie A. Zeithaml & Mary Jo Bitnel (2016), Services Marketing. Tata McGraw Hill
Publishing Co. Ltd. New Delhi.
5. Kenneth K. Clow. (2015).Service Marketing: Operation, Management and Strategy. Biztantra

Publication. New Delhi.
6. Zeithaml, Valarie A. Mary Jo Bitner, Dwayne D. Gremler (2017), Service Marketing:

Integrating Customer Focus across the Firm.Tata McGraw Hill Education. New Delhi

7. Douglas K. Hoffman, John E.G. Batson (2017), Service Marketing - Concepts, Strategies

and Cases. Cengage Publication. New Delhi.

Course Outcomes:

CO1. Understanding the contributions of service sectors towards the economic Development

CO2. Acquisition of knowledge on marketing planning, targeting and positioning of services

CO3. Understand the pricing strategies in marketing of services

CO4. Ability to measure service quality

CO5. Understand the marketing mix of various services

CO-PO Mapping
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